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—the Golden Rule of Author Social Media

Pick one
 
and do it well.



• What else do they read?
• Which authors and influencers do they 

follow?
• Where do they spend their time online?
• What do they search for on Amazon or 

Google?
• Get specific!

Know Your Audience
PRO TIP: If a book is for “everyone,” 
then it’s for no one (because you won’t 
know how to find your reader).

WHO IS YOUR READER?

PRIMARY AUDIENCE: Book-buyers 
interested in popular beach reads, such as 
HAPPY PLACE and BEACH READ by Emily 
Henry

OPPORTUNITY AUDIENCES:
• Readers who enjoy friends-to-lovers stories, 

such as DATING YOU, HATING YOU, and 
TV shows like Riverdale

• Book clubs



Know Your Audience
SAMPLE AUDIENCE: DEBUT FICTION, BEACH READ, BOOK CLUB 



• Comps:
○ Edelweiss – “limited browsing” available for free
○ Goodreads, Amazon, Bookshop.org

• Fiction and Readers in general:
○ https://insights.bookbub.com/ 
○ https://insights.netgalley.com/ 
○ https://www.facebook.com/business/foresight/insights-tools
○ Bookscan Insights newsletter – subscribe to the “Books” category here 

https://www.npd.com/news/opt-in/ 
• Better for Non-Fiction or specific topics:

○ https://trends.pinterest.com/ 
○ https://stylus.com/resource-library 
○ https://www.goodreads.com/news?content_type=author_blogs 

• Interests – what else does your audience like?
○ https://www.primal.co.th/facebook-interest-finder/ 
○ https://dashboard.audiense.com/app/signup/connect/ (2 free reports)

• What is your audience searching for?
○ https://trends.google.com/trends/ 

Know Your Audience
AUDIENCE RESEARCH TOOLS

https://insights.bookbub.com/
https://insights.netgalley.com/
https://www.facebook.com/business/foresight/insights-tools
https://www.npd.com/news/opt-in/
https://trends.pinterest.com/
https://stylus.com/resource-library
https://www.goodreads.com/news?content_type=author_blogs
https://www.primal.co.th/facebook-interest-finder/
https://dashboard.audiense.com/app/signup/connect/
https://trends.google.com/trends/


Know Your Audience
WHO’S ON FIRST FACEBOOK

● Gen X
● Boomers
● Discussion 

Groups
● Good for 

book clubs
● ¼ of the 

world 
population 
is on 
Facebook

● Gen Z
● Millennials
● Gen X
● Book 

influencers
● PRO TIP: 

Instagram is 
a good bet 
for MOST 
authors

● Millennials
● Gen X
● Skews 

male
● Good for 

business, 
nonfiction

● Gen Z
● Gen Alpha
● Millennials
● Skews 

female
● Good for 

advice, 
general 
book recs  

● Parents & 
families

● Millennial
● Gen X
● Good for 

cookbooks, 
wellness, 
highly 
designed 
books

● Skews male
● Good for 

journalists, 
current 
events, 
politics

● Good 
for… 
early 
adopters

???

BlueSky,
Threads,
Mastodon…fka



• Skews older (Gen X, Boomers and up,female)

• Good for: Fiction, Book Clubs, discussion, promoting 

events, article commentary

• Connect Instagram and Facebook to cross-post

A HUB FOR EVERYTHING • Use Facebook’s native features: long-form content, 

video, events

• Different tools for engagement: Profile vs. Page vs. 

Group

The Essentials: Facebook



• Good for: Business Books, Self-Help, Psychology, other narrative Non-Fiction

• Long-form content, video

• Skews male, but popular among young professional women

ESSENTIAL FOR BUSINESS AND EXPERT AUTHORS

The Essentials: LinkedIn



● All visual, photos, videos

● Good for: Fiction, Memoir, Lifestyle, Food

● Popular with millennials

The Essentials: Instagram
● Be yourself; share what’s relevant to your life

● Content: book pictures, other pictures, video/live 

content, behind the scenes of your writing process

● Vary your content type

SHARE AUTHENTICALLY



● Don't be afraid to brag about yourself online

● Share good news, share book-related news

● Use relevant hashtags: up to 30 per post

#books #bookstagram #author #booksandcoffee 

#booksandwine #booksandcats #bookhaul #tbr 

#authorsofinstagram #writersofinstagram #amwriting 

#amreading #galleygrab #stacksonstacks #bookclub

CELEBRATE WINS

The Essentials: Instagram



#TikTokMadeMeDoIt
GETTING STARTED WITH VIDEO
• Repurpose other video and audio assets for Reels and TikTok

• Remix or stitch videos by other creators

• Go Live!

The Essentials: TikTok and Reels



• Use photos and audio clips to create video

• Keep it short (15-60 seconds)

GETTING STARTED WITH VIDEO
• Content ideas: Try filming book reviews, book 

hauls, shelf tours, tips, facts, and videos that go 

behind the scenes of your writing process

The Essentials: TikTok and Reels



● Post not only frequently, but regularly

● Launching TikTok: post 3-5 related 

videos in the same week

○ “Subscribe for Part II”

● Use relevant and trending hashtags

● Use trending sounds and music in video

● Include calls-to-action (CTAs) – ask 

questions to encourage people to like, 

comment, and share

Playing the Content Algorithm



And now, for 
a word 
onTwitter… 
I mean… X??



THEN: A Place for Non-Fiction, 

Journalism, Politics, cat pics, 

and making bad jokes

A Word on Twitter
NOW: Bots and ????



—the Golden Rule of Author Social Media

Pick one
 
and do it well.



AUTHOR WEBSITES: KEEP IT SIMPLE
• 2 simple tests for a good homepage:

• Is it obvious that this person has written a book?

• Is it obvious where I can buy the book for sale?

• Claim your domain now for 5-10 years on 

Squarespace, GoDaddy, or Google Domains

Take Control



AUTHOR WEBSITE: MULTIPLE PROJECTS
• Keep the book at the center of all your other projects

Take Control



EMAIL NEWSLETTERS: SET EXPECTATIONS
• Want to start a newsletter? Plan to send at least 4x per year

• Good for curating content, sharing links, infrequent communications

• PRO TIP: Add an email archive to your website to help with SEO

Take Control



SPEAKING OF SEARCH ENGINE OPTIMIZATION (SEO)
• Load your homepage and the book page up with relevant keywords

• Update your keywords every 3-6 months, when you have a new book, or when you have other news/updates

Take Control

I’m the author of the Country Club Murders, a series of humorous mystery 
books set in the 1970s. Feeling nostalgic for Tab, phones with cords, or 

harvest gold? Pop over to the country club! While you’re there, play a round 
of golf, a set of tennis, or a rubber of bridge. Good, almost-clean fun! No 

bodies…well, no promises. If you’re more of a crime or detective series 
reader, you might like my Poppy Fields book series. If reading books in order 

is not your thing, check out my historical fiction standalone novels.



SPEAKING OF SEARCH ENGINE OPTIMIZATION (SEO)
• Make sure every page has a page title and description – publicly on the page, but also in the backend SEO fields.

Take Control

Books
 

The Poppy Fields Adventures

A laugh out loud cozy mystery adventure starring the hilarious Hollywood 
influencer Poppy Fields.

When Poppy travels to 
Mexico, with six bulging 
suitcases in tow, she’s 
ready for anything

Poppy Fields, Hollywood 
IT girl extraordinaire, 
accompanies her A-list 
mother to Paris, and 
why not? It’s PARIS!

Juggling wedding 
showers, exploding 
buildings, black magic, 
lunches in New 
Orleans’s Vieux Carré, 
and murder can be 
tough on a girl.…



SEO & KEYWORD RESEARCH TOOLS

• Paid: SEMRush.com

• Free: Ahrefs.com has free keyword research 

tools, including a dedicated Amazon research tool

■ Search for recent popular books or 

competitive authors in your genre to get 

new keyword ideas 

■ Search for upcoming seasonal trends, such 

as “Mother’s Day gifts,” to get ideas for 

seasonal-specific keywords

Take Control

https://www.semrush.com/pricing/
https://ahrefs.com/amazon-keyword-tool


OPTIMIZE YOUR AMAZON LISTING
• Only the first 30 words (the keynote) of the description show on mobile – front-load the keynote with the most 

important information and more relevant keywords

○ Solicit blurbs from competitive/highly searched authors to add to book description field

• Amazon prioritizes NEW information

• Include the series number (Book #x) in metadata: Series Field, Product Description, and Keywords

• PRO TIP: Add popular misspellings to your “off the page” keywords

Take Control

A "magnificent" (Ha Jin) and “magical” (Marie Myung-Ok Lee) fever 
dream of a novel that interweaves the coming-of-age of a 1970s 
Korean-American boy grappling with his identity and the impact of 
intergenerational trauma

“A fascinating story of a young mixed-race man caught between two 
cultures, not knowing what to keep and what to leave 
behind.”―James McBride, author of The Color of Water



• Amazon Author 

Central

• BookBub

• Goodreads

LOW-HANGING FRUIT: CLAIM YOUR PROFILES

Set It and Forget It

https://authorcentral.amazon.com/
https://authorcentral.amazon.com/
https://partners.bookbub.com/author_profile_claims/new
https://www.goodreads.com/author/program


• Google Knowledge Panel

• A word on Wikipedia:

LOW-HANGING FRUIT: CLAIM YOUR PROFILES

Set It and Forget It

https://support.google.com/knowledgepanel/answer/7534902?hl=en


● Pick one and do it well!

● Share authentically and consistently; don't 

be afraid to brag.

● Repurpose assets or remix existing videos 

to dabble in Reels and TikTok.

● Claim your domain name, and keep your 

author website simple.

● Unless you send 4x/year, a 

newsletter isn't for you.

● Update your SEO descriptions, keywords, 

and Amazon listing every 3-6 months.

● Claim your Bookbub, Amazon, and 

Goodreads profiles.

Let’s Review
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